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C O N T A C T

E C O M M E R C E  A C Q U I S I T I O N  C O O R D I N A T O R

Built and managed a budget of over $500k, delivering
over $6M in annual revenue through affiliate,  paid search,
display, remarketing and comparison shopping engines
marketing channels.    

C L A R K S  S H O E S     |    A P R   2 0 1 4  -  J A N  2 0 1 5  

B E N T L E Y  U N I V E R S I T Y     |    2 0 0 9  -  2 0 1 3  
 

B A C H E L O R  O F   S C I E N C E  M A R K E T I N G  ( P S Y C H O L O G Y  M I N O R )  
B A C H E R L O R  O F  A R T S  M E D I A ,  A R T S  &  C O M M U N I C A T I O N  

B E N T L E Y  U N I V E R S I T Y     |    F A L L  2 0 2 2  
 

M B A  C A N D I D A T E  

Social Media Marketing & Strategy 
Content Creation & Strategy
Affiliate & Influencer Marketing 
Media Advertising
Photography/Video Production
Copywriting 
Creative Direction 
SEO/SEM 

Adobe Photoshop, Lightroom, InDesign, 
Salesforce & Marketing Cloud, Sprout 
Social,  Hootsuite, Criteo, Google Ads, 
Final Cut Pro, HubSpot, Microsoft Suite,
Google Analytics,  Commission Junction, 
Coremetric,  Wrike, Jira, Workfront, 
WordPress, Squarespace 

K I B B E E  
M I L L E R

T W I T T E R :  @ N I N J A K I B S  

F A C E B O O K :  / K I B S T A  

I N S T A G R A M :  @ K I B S T A  

L I N K E D I N :  / K I B S T A  

W W W . K I B S T A . C O M

S O C I A L  M E D I A  /   W E B S I T E

Managed both Social Media and Media Advertising for the 
Clarks brand (USA, Canada & Latin America) and all  of its 
sub-brands - reported directly to the VP of Consumer 
Marketing. Managed a budget of over $5.8M with globally 
aligned KPIs to help achieve brand marketing objectives,  
and partnered with eCommerce to help drive consumers to 
purchase. Increased following and revenue by over 400%.

C L A R K S  S H O E S     |    D E C  2 0 1 7   -   N O V  2 0 1 8  

M E D I A  M A R K E T I N G  M A N A G E R

Increased social media following and revenue by 300% 
Managed a budget of over $500k. 

C L A R K S  S H O E S    |    F E B  2 0 1 6  -  D E C  2 0 1 7  

S O C I A L  M E D I A  M A R K E T I N G  M A N A G E R

Developed an influencer program to drive traffic and 
spearheaded campaigns to help optimize the affiliate 
channel,  and delivered over $7M annually in revenue.

C L A R K S  S H O E S    |    F E B  2 0 1 5  -  F E B  2 0 1 6  

P A R T N E R S H I P  M A R K E T I N G  C O O R D I N A T O R

Responsible for content creation and strategy for the brand 
and its marketing channels.  Helps execute and secure large 
scale events and activations with other board members.

C O L L E C T I V E  U S  |    M A Y  2 0 1 3  -  P R E S E N T  

H E A D  O F  C O N T E N T  S T R A T E G Y  /    B O A R D  M E M B E R

S K I L L S

Worked directly with CEO. Built all  necessary Marketing 
channels from the ground up. Established infrastructure 
required for all  campaigns and analysis.  Shaped the brand 
identity/voice across all  digital channels.  Cultivated 
relationships with strategic partners.  Involved in 
fundraising and worked closely with investors.
Managed a direct report.

B O U N D L E S S  |    N O V  2 0 1 8  -  A P R  2 0 1 9  

M A R K E T I N G  D I R E C T O R

http://kibsta.com/
http://www.kibsta.com/

